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Abstract

The impact of Environmental and marketing
dimensions on medical tourism
(pilot Study on the health facilities)

The medical tourism is tourism to entertain the soul and body
together treatment of diseases of the body with recreation, The aim of this
study was to clarify the concept of the impact of environmental
dimensions and marketing at health facilities in the revitalization of
medical tourism and increase the competitive advantage of medical
equipment, human cadres and Marketing medical tourism service quality
to have access to international quality certificates such as 1ISO 14001
contribute to the promotion and advertising of medical tourism are all
reasons for marketing for the start of Egypt to the outside world to attract
patients, medical tourism and thus increase foreign currency, has adopted
the study (an approach that can be applied analytical guide) on the Nasser
Institute Hospital, was applied to the environmental dimensions,
marketing and field study to describe cases realism used to draw
conclusions from the impact of environmental dimensions and marketing
of medical tourism through the methods of analysis of data obtained using
different statistical measures, the study found several results have proved
to study the presence of correlation between clarify the concept of the
impact of environmental dimensions and marketing and increasing
medical tourism in the hospital, and the realization senior management of
the importance of dimensional environmental and marketing and increased
medical tourism and increase the competitive advantage in the hospital
and increase the national income and the development of the national
economy, The study recommends to spread the concept of environmental
and marketing dimensions of senior leadership in order to attract medical
tourism patients in health facilities And increase the national income .
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Summary

The effect of dimension aesthetic and environmental health of
patients, staff, and respect this beauty on high quality as a feature
competitive in the marketing of medical service and increase income and
preservation of natural resources (if these resources are not its legacy for
parents, but borrow of our children), and environmental dimensions in the
Nasser Institute Hospital work an economic advantage in reducing waste
regular was the work of a plan environmental management initial review
of 1SO 14001 to the hospital was applied to solid waste management The
study found positive results concrete has been examining and collecting,
sorting and weight of resources and waste of some of the activities of the
hospital and the total weight of the remnants of the hospital ( 1700 kg) per
day was reduced to (1200 kg) The waste paper is the main component of
(501 kg) paper and organic waste (Hospitality, catering patient an
employees, cooking, and subsistence of staff and patients) about (359 kg)
and plastic waste about (128 kg) and minerals about (84 kg) and then glass
about (78 kg), and remnants of a variety of about (54 kg). Mean waste for
each bad about 1.41 kg almost a day and was Total hazardous waste
generated by the departments of surgery and samples of liquids and
transfer is 1000 kg has been reduced to 700 kg and these residues are
burned through a specific table and the average bed per share of hazardous
waste about 1.18 kg, regular waster + Hazardous waste = 2.59 kg for each
bed every day, was to buy a chop and sterilization Machine of hazardous
waste in the hospital and provide value to get rid of hazardous waste
outside the hospital where she was 1000 kg at 5 pounds to kilo value of
5000 pounds per day in the year of $ 1.825 million pounds, almost, was
sold 18 tons leaf old records by (government sales) at a price ton, 900
pounds, almost the total amount of 16,200 pounds, almost, 450 liters of
transformer oil and sold to a company (Petrotrade) about 3500 pounds,
100 kg films X-Ray and 200 liters almost Sticky rays and sold at $ 5600
pounds, the sale of jerry cans empty and priests, in order to reduce the cost
and reduce the prices of service treatment for medical tourism patients.

The main problem of the study in the difficulty of integrating the
environmental dimension in health facilities to assess the state of the
environment and the preservation of natural resources, renewable and non-
renewable and pollution reduction, with the integration dimension catalog
in a balanced market the quality of medical service as a feature
competitive in health facilities in satisfaction and attract patients tourism
and the face of competition and recognize the difficulty and obstacles
Therapeutic Tourism
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Hence the study aimed to clarify the concept of the application of
environmental dimensions and marketing in health facilities and the
development of awareness among senior management and employees the
impact of environmental dimensions and marketing on medical tourism to
increase the demand for medical tourism and thus increase foreign currency
and increase the national income and the development of the national
economy and boost tourism in Egypt, and to identify the basic components of
the environmental dimensions and marketing to increase the competitive
advantage in health facilities for attract medical tourism .

The main importance of this study that tourism is the locomotive of
economic development tourism is when translated into today's numbers, it
means nearly 40% of the total services exports, surpassing all revenue services
receipts, and 19.3% of foreign exchange earnings and about 7% of GDP
directly which rises to 11.3% if we add indirect contributions in the tourism
sector and represented in the services associated with the travel and tourism as
a share of sector restaurants and hotels where only 3.5% so as to interlock the
tourism industry with many of the productive and service sectors, which more
than 70% of industry nutritious as Tourism is the most important sectors of the
state in order to save jobs, where the proportion of people who are working
directly or indirectly, to about 12.6% of the total volume of employment in the
country.

Sample of study:
Random sample consists of 54 employees from Nasser Institute Hospital
including senior management and 55 patients from medical tourism in the
impact of environmental and marketing dimensions impact on medical tourism
Study Methodology:
This study is regarded as Descriptive study used survey method.
Study Tools:

- Questionnaire as a tool of collecting data by interviewing respondents.

- Analyzing data using the SPSS.

The study contains seven main chapters, an introduction, summary, English &
Arabic references and accessories.

Chapter 1: general framework for the study, introduction, problem,
objectives, relevance, and assumptions, methodology, previous studies and
the study plan.

Chapter 11 : The first topic the role of the environmental dimension in
medical tourism and the second topic the impact of environmental
management systems on medical tourism and the third topic dimensions of
environmental challenges and competitive advantage to attract medical
tourism.
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Chapter I11: The first topic of the role of marketing dimension in medical
tourism and the second topic mix marketing Dimensions in medical
tourism and the third topic the role of the competitive advantage of
marketing on the dimensions of medical tourism

Chapter 1V: The first topic of medical tourism and the second topic the
impact of environmental and social dimensions and marketing of medical
tourism and the third topic obstacles and challenges stimulate medical
tourism.

Chapter V: The field study of the Nasser Institute Hospital

Chapter VI: The first topic Application project environmental
management and the second topic: the study of solid waste and Nasser
Institute Hospital Scores and third topic: the application of model
environmental dimensions in a hospital.

Chapter VII: The first topic: An Empirical Study of the dimensions of
marketing of Nasser Institute Hospital and the second topic: ensure first
initial preview for marketing analysis quartet Marketing Plan - SWOT
Analysis thirdly-dimensional marketing application

The results, recommendations.

The study found a set of results the most important impact of
environmental dimensions in health facilities to rationalize the
consumption of materials and energy with the exploitation of eco-friendly
materials to prevent pollution and harmful emissions and following the
reduction of waste polluting the environment, so reduce the cost of service
and prices then the impact dimensional marketing in the quality of medical
service , how to face the competition and an increase in profits, the impact
dimension catalog of the reality of human capital and competitive
advantage by improving and raising the efficiency of workers awareness
and knowledge of the importance of achieving competitive advantage, and
stimulate the human element, directing and arming science and knowledge
constructive in satisfaction and attract patients, medical tourism and
increase revenue and profitability, having some financial problems and
financing plaguing the health facilities that prevent its positive role in the
service, how to make Satisfaction , loyalty and attraction of medical
tourism patients. :

The study recommends that the concept of environmental dimensions
and marketing of senior leadership to introduce them to the importance of
this trend and its requirements, the need to train employees on ways to
implement environmental dimensions and marketing through training
courses and provide mechanisms for implementation, which enables them
to the application in order to attract patients, medical tourism and increase
revenue, raise awareness of policy interest in patient and understanding
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and motivate workers, materially and morally to provide a good service
with the consent of the client in the health facilities to attract medical
tourism patients, provide funding for health facilities to help to provide
the necessary financial requirements to raise their efficiency in order to
attract medical tourism patients to increase the income and Profits in
Health Facilities.
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