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Abstract

The study aims to determine the teens’ usages of the electronic
advertising and its resulted saturations. Also, our study aims to identify
the reasons of the Teens’ selection and preference to an electronic
advertising method among others, and the motivations of the teens
exposure to electronic advertising. Also to identify the extent of
differences between teens in relevant to the study hypotheses.

This study is one of the descriptive studies that depend on the
media survey. This study uses the survey form in collecting information
(data). This study has been applied on a purposive sample of (¢++)
individuals aged between (Ye-YA ) years, whereas the researcher applied
the study upon a sample of a number of Egyptian Teens from (Cairo —
Giza — Qalyubia — Fayoum) governorates.

Study Results:

— Between the advertising methods suiting the study sample, The
Internet advertising ranked first then the TV advertising, the
Cinema advertising, the press advertising and finally the radio
advertising.

— Spare-time occupation and getting rid of boredom came in the top
of ritualistic motives of the study sample usage of Internet
advertising with a percentage of (%¢),+).

— The formation of some ideas and the mental image of some
products came in the top of utilitarian motives of the study sample
usage of Internet advertising with a percentage of (%YV.,Y).

— The results clarified that there are differences with statistical
significance between the males and females in relevant to some
utilitarian motives of the study sample usage of Internet
advertising.

— The study results clarified that there are differences with statistical
significance between the males and females in relevant to the
satisfactions that the study sample aims to achieve by watching
electronic advertising.



