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.(Pelsmeaker et al, 2001, p.35)

Philip Kotler et al, 1999, ) .
(p. 570

.(Gerry Khermouch, 2002, pp. 92-99) .
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Branding
)
(1998
-: Brand Name .
BMW
-: Brand Mark .
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-: Trade Mark .

( James & Chris & Jhon, 2003)

Brand Name -1
Symbols -2

Coca ) (IBM)
Michelin ) (Mitsubishi ) (Colo
(Apple Logos ) (Peugeot) (Man
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