Y
1T

3 """; i
AT

ALN SHAMS UNIVERSITY

Faculty of Commerce
Accounting and Auditing Department

Measuring the Impact of Earnings Management
Accounting Policies on Investors’ Decisions

"An Applied Study on Egyptian Corporations"

A Thesis Submitted in Partial Fulfillment of the Requirements for the
Master Degree in Accounting

By
Soha Hamdy Abdel Dayem Mohamed

Demonstrator
Department of Accounting and Auditing
Faculty of Commer ce- Ain Shams University

Under Supervision of
Prof. Dr. Mohamed Sabry Nada

Professor of Accounting
Accounting and Auditing Department
Faculty of Commerce - Ain Shams University

Dr. Mohamed Ali Lotfy

Associate Professor of Accounting
Accounting and Auditing Depar tment
Faculty of Commerce - Ain Shams University

2010



EXAMINATION COMMITTEE

Prof. Dr. Mohamed Mahmoud Abdel Meguid

Professor of Auditing
Faculty of Commerce — Ain Shams University

“Chairman”

Prof. Dr. Mohamed Sabry Nada

Professor of Accounting
Faculty of Commerce - Ain Shams University

“Supervisor”

Prof. Dr. Hazem Ahmed Yasseen

Professor of Accounting
Head of Accountancy Department
October University for Modern Sciences & Arts

“Member”

Dr. Mohamed Ali Lotfy

Associate Professor of Accounting
Faculty of Commerce — Ain Shams University

“Associate Supervisor”

Date: \ \

Supervisor Signature






ACKNOWLEDGEMENTS

(88) 4l 398 3 g

e M SR okl SR B iy (i A a1

have stood by me during the course of this degree.

Last but not least, | would like to express my sincere thanks to my
wonderful husband, Dia Eldin Mohamed Ragab, for his support, love,
patience and help at every stage of thisthesis.



DEDICATION

Thisthesisis dedicated to my lovely

and understanding husband, and to our

precious son, who is the joy of our

lives




DECLARATION

No Portion of the work referred to in this study has
been submitted in support of an application for
another degree or qualification for this or any other

university or other institution of learning.

Soha Hamdy Abdel Dayem M ohamed



Llad) b yal) 3 0a)

e Y B0 dpalaall cluband) AT (il

" aay dabblual) S8 JE) (L8 paiiaaal) & Yl 2
Il", .."...! . a.u:\)ﬂ"

dada adlAllle gded g

daaipal) 5 Lalaal) andy amal)
uadi (pe daaly — Bl A4S

s LSJMJA;.A/J‘

st (e Aaaly — 5 adll 448

@M&sm/g

3

uadi (e daala - Bl 43S



B jlail) 48
Llad) b yal) 3 0a)

dada adlallae gdea o

o Oaalianal) ci ) B Ao 2l Y1 3 aY dndanall cilubaad) i Guld
" M LH‘JJ"M Aaaloal) QE}.’M‘

a..\.uh.a sibeala rdialell 40l

2010 Al )l 7 )5

daallae 3 gana daag /) si€all ALY -1
e (e dzala — 3 pladll 4408 - -
123 5y dena 7 iSall ALY -2
s (e daala s jladl K L i
Ol daal o la /) g0l 3Ly -3
GlaY) 5 Laall o slell 6387 dralany dpnlaall and s ) —

O s — 5 _adll &S

kkkkkkkkkkkkkkkhhkkkkkhkkhhkkkkhkkhkkkk

AsBl f s

2010/ |
_:LA,J\ Q\.m\)ﬂ\
solay) A gt ALl &l
2010/ / 2010/ /
dralall (ulae 438 5 LISl alae 438 e

2010/ / 2010/ /



ABSTRACT

“Measuring the Impact of Earnings Management
Accounting Policies on Investors’ Decisons in Egyptian
Corporations”, Master Thesis, 2010

This study examines the existence and persistence of
earnings management practices in the Egyptian stock market, and
the influence of these practices on investors’ decisions and stock
prices. The findings of the empirical analysis do not support the
hypothesis that seasoned equity offering firms use earnings
management practices around the equity issue to boost stock
prices, adso the findings do not exhibit any abnormal return
following the seasoned equity offering date, and the results
showed that the relation between discretionary accruals and stock
prices was insignificant, these findings suggest that firms that
raise capital through seasoned equity offering in the Egyptian
stock market do not use earnings management practices around
the equity issue to influence investors decisions and increase

stock prices.
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