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Abstract 

Study Objectives: This study aims to identify the 

relationship between adolescents' use of Facebook 

marketing pages and their purchasing behavior. The study 

method was based on the social survey method. The study 

tool The questionnaire used to collect the data The study 

sample was applied to a sample (400) single Facebook 

marketing users aged between 15 and 18 years of 

secondary students and the first class of the university 

through two different types of education: government 

education and international education in the governorates 

of Cairo and Giza. 

Results: 

- The highest percentage of adolescents use Facebook 

permanently (88.5%) for the university level, and for 

the school stage (81%), ,The number of school 

students bought more than once in the first place by 

56.2%, and ranked first as the highest percentage of 

reasons for not buying from the marketing pages 

through Facebook for the school stage lack of courage 

to carry out this experience by 38.9% While in the 

first place for the university stage, the best shopping 

through shops and ordinary stores by 27%. 

- The results showed a statistically significant 

correlation between the intensity of adolescents 'use 

of Facebook e-shopping pages and their purchasing 

behavior. The results showed a statistically significant 

correlation between the intensity of adolescents' use 

of Facebook e-shopping pages and their reliance on 

Facebook pages. 
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