Cairo University

ARCHITISEMENT
THE ROLE OF ARCHITECTURE IN THE
ADVERTISING INDUSTRY

By

Salah EIDin Ahmed Salah Derbala

A Thesis Submitted to the
Faculty of Engineering at Cairo University
In Partial Fulfillment of the
Requirements for the Degree of
MASTER OF SCIENCE
In
Architectural Engineering

FACULTY OF ENGINEERING, CAIRO UNIVERSITY
GIZA, EGYPT
2017






ARCHITISEMENT
THE ROLE OF ARCHITECTURE IN THE
ADVERTISING INDUSTRY

By
Salah EIDin Ahmed Salah Derbala

A Thesis Submitted to the
Faculty of Engineering, Cairo University
In Partial Fulfillment of the
Requirements for the Degree of
MASTER OF SCIENCE
In
Architectural Engineering

Under the Supervision of

Prof. Dr. Hisham Sherif Gabr Dr. Yasser Mahmoud Moustafa

ElSayed
Professor of Architecture Assistant Professor of Architecture
Department of Architectural Department of Architectural
Engineering Engineering
Faculty of Engineering Faculty of Engineering
Cairo University Arab Academy for Science &
Technology

& Maritime Transportation

FACULTY OF ENGINEERING, CAIRO UNIVERSITY
GIZA, EGYPT
2017






ARCHITISEMENT
The Role of Architecture in the Advertising Industry

By
Salah EIDin Ahmed Salah Derbala

A Thesis Submitted to the
Faculty of Engineering, Cairo University
In Partial Fulfillment of the
Requirements for the Degree of
MASTER OF SCIENCE
In
Architectural Engineering

Approved by the
Examining Committee

Prof. Dr. Hisham Sherif Gabr Thesis Main Advisor
Prof. Dr. Aly Hatem Gabr, Internal Examiner
Prof. Dr. Ayman Fathallah Wanas External Examiner

- Professor of Architectural Engineering, AASTMT

FACULTY OF ENGINEERING, CAIRO UNIVERSITY
GIZA, EGYPT
2017






Engineer’s Name: Salah EIDin Ahmed Salah Derbala
Date of Birth: 01/11/1983

Nationality: Egyptian

E-mail: Salah_derbala@yahoo.com
Phone: +201001857424

Address: 21A Amin El Rafii st. Dokki, Giza
Registration Date: 01/10/2013

Awarding Date: 2017

Degree: Master of Science

Department: Architectural Engineering
Supervisors:

Prof. Dr. Hisham Sherif Gabr
Dr. Yasser Mahmoud Moustafa ElSayed

Examiners:
Porf. Hisham Sherif Gabr (Thesis Main Advisor)
Prof. Aly Hatem Gabr (Internal Examiner)
Prof. Ayman Fathalla Wanas (External Examiner)
- Professor of Architectural Engineering, AASTMT
Title of Thesis:

Architisement: The Role of Architecture in the Advertising Industry

Key Words:
Architisement; Architecture; Advertising

Summary:

The research discusses the role that architecture plays in the advertising industry for non
architectural products. A categorization framework was conducted to show the different
ways of using architecture in advertising for non architectural products. An empirical
study was conducted to gather opinions and insights of architects and laypeople from
Egypt on the different new ways architecture can be used in advertising.

The results were gathered and analyzed to rank the uses of architecture in advertising
from the most appealing to the least and are they applicable in Egypt or not.






Acknowledgement

I give all the thanks and gratitude to Allah for supporting and giving me the strength &
courage to try to add something new to the field of architecture.

I thank my supporting parents and sibling, my father; Dr. Ahmed Salah Derbala, my
mother; Dr. Shereen Hassan Mostafa, my sister; Nadeen Ahmed Derbala for their
encouragement and participation to help complete this research.

I thank my family, my wife; Dr. Aliaa Essam ElGhamrawy, my children; Sherry, Amgad
and Ahmed for their patience and understanding regarding the time I spent away from
them to complete this work.

I thank my supervisors; Prof. Dr. Hisham Sherif Gabr and Assit. Prof. Yasser Mahmoud
Moustafa ElSayed for their support and continuous feedback and enthusiasm about the
research, they have helped me very much every step of the way.

I thank the one who helped spark the idea of the research, Dr. Shaimaa Samir Ashour,
even though unintentionally she helped inspire me with the idea because of her PhD
thesis that addressed a similar topic.

I would like to give special thanks to my dear friend Mohamed Ezz EIDin AlBindary for
his enthusiasm and help in preparing the presentation for this research.

I thank all who participated in this research and I pray that Allah bless them all and guide
them to what’s best for them.

I give my sincere thanks to you all.






Dedication

I thank thee Allah for giving me the strength and ability to move forward in this project
and reach this current stage. Then I thank my family for their support and encouragement
that pushed me further and increased my morale when I needed it, I could not have
completed this project without the help and aid of them, my friends and colleagues.

So, I dedicate this work to all of you and thank you for all your support and help.

I also have another very special dedication. To my dear grandfather Ahmed Mahmoud

Mostafa, may Allah rest your beautiful soul and give you eternal peace for all the good
and kindness you gave us all. We miss you very much

i






Table of Contents

ACKNOWIEAZEMENL ...ttt eetae e s e e s sbeesraeessseeennaeeenns i
DIEAICATION ...ttt ettt et sh e et ettt e b e b et e bt e et e s abe e aeeeaee i
Table Of CONLENLS ......evieniiiiiiitietee ettt sttt sttt il
LSt OF TADLES ...ttt sttt st viil
A G 2 e 0 (RSP RS X
ADSIIACE ...ttt b e et h et sttt et nheenees XV
ARCHITISEMENT The Role of Architecture in the Advertising Industry....................... 1
Chapter 1 INtrodUCHION ......veeiiiiiciieeciie ettt e e e e s e e e stee e ssseeesaseeennaee e 1
L1 INEEOAUCHION ...ttt sttt sttt et e sae e 1
1.2 DETINTEION ..ttt ettt ettt e b e st e e st e e b eee 2
1.3 Background and problem definition ............ccceeecveeeiiieeiieiniie e 2
1.4 ReSEAIrCh ODJECLIVE ..ouviiiiiciiieiie ettt et 3
1.5 ReSCAICH QUESTIONS ... ..viiiiiieeiieeciiee ettt et iee et e e e et e e s saee e b e e ensaeesnseeennes 3
1.6 Knowledge foundation...........c.coecuiieeiiieiiiicie e 3
1.7 Organizing framework ..........cccooiciiiiiiiiiiiiieece et e 4
1.8 MEthOAOIOZY ..c.vvieneiieiiieiee ettt ettt et saaeenbeeees 4
1.9 Contribution Of the StUAY .....cc.eeieiiieiiieeie e e 5
110 LAMIEALIONS ..ottt sttt sttt sttt ettt e b et e saeenee 5
1.11 ThesSiS COMPONENLS......cc.eeetieriieeiietieeieeteentieeteesteeeteeteestaeebeeseessseenseessnesnseenseesnns 5
Chapter 2 Literature REVIEW .......c.ccoviiiiiiiiciieciie ettt e eeaaeesnae e 7
2.1 INEEOAUCHION ...ttt ettt st sb et sbe e 7
2.2 Advertisement defINItioN ..........cocuiiiiiiiiiiiiiiie e 7
2.3 Brief history of advVertiSINg ........ccciviiiiriiiie et 8
2.4 Types of advertising Media........cceevierriierieeiieiierie ettt eee e 10
2.4.1 PNt MEAIA ...c..eiiiiieiieiie ettt ettt ettt 11
2.4.1.1 Newspapers and MagaZINes .........ccceeeeveeeriuieesveeeieeenireeesreeesreessseeesseeenns 11

2.4.1.2 Out of home advertiSINg...........cccueeruierireriieiieeieeriee ettt eveeiee e eeeens 12

2.4.2 Pre-digital Media.........coocviiiiiieiiiiecie e 14
2.4.3 DIigital MEAIA....ccuiiiiiiieciie ettt e e e e e saaee e 15

il



2.5 HOW adVertiSiNg WOTKS ........ceviiiiiieriieiiieiieriie ettt ettt et sae b e seneenneens 15

2.5.1 Characteristics 0f adVertiSEMEeNt .........ccceeriiiiieniieiieie et 15
2.5.2 CommMUNICAION STIALEZICS ..uuveeeerieeirreeiieesieeesteeeeeeesreeesseeesseeesseeessseeessseenns 16
2.5.3 ConSUMET DENAVIOT ...c..couviiiiiiieiiiiiieieeiieie ettt 18
2.5.4 Marketing Strate@Y ......ccccveeeriieeiiieeiiieerteeerteeeteeesreeesreesseeesbeeessseeensaeesseeenns 19
2.6 Advertising and archit@CtUIE ........c.eeveuiieeiie ettt 21
2.6.1 Early @NCOUNTETS. ...c..eeiiiiiieiieeie ettt ettt ettt e te et e siaeebeesaeeenbeenseesnseens 21
2.6.2 RECENT BNCOUNLET ........iiiiiiiiiiiieeitee ettt ettt et e st e s e e st e seaeee e 23
2.6.3 Using architecture in adVertiSING ........cccuveerveeeiieeriieeniieeeeeeseieeeeieeesveeenaneeens 24
2.6.4Advertising and the urban realm..............coccveeiiiniiiiieiienieecee e 27
2.7 SUIMIMATY ..eeieiiiieeeeiiiee et te e ettt e e ettt e e e sttt e e essaaeeeessteeeeaassseeeeanssaeessnnsaeessansseeesanssees 29
Chapter 3 The Use of Architecture in Advertising An Organizing Framework............... 30
3.1 INErOAUCTION ...ttt sttt ettt sbe e saeens 30
3.2 Organizing framework methodology ..........cccuevviiiiiiiiiiiiiie e 32
3.3 Advertising for architecture products, profession and theory..........c.cccceevveeieennenn. 32
3.4 Advertising using architecture for non architecture products..............ccceeuverveennenn. 34
3.4.1 Architecture as simple support for the advertisement............c.cccccveeeeveennnnnne. 35
3.4.1.1 Carrier of signs and billboards............cccceeeeiierieriiieniiiece e 35
3.4.1.2 BUIlding COVET-UPS....eeouieriiiiiieiieeieeiie ettt et ete et ete et e e eseesaee e 37
3.4.2 Architecture as part of the advertisement ............ccceeeveeeciieeeiee e 40
3.4.2.1 Using building formi...........coccueeeiiiiiiiieciieecie e 41
3.4.2.2 Using building fagade ..........cceeiiiiiiiieiiieiieieceeeece e 43
3.4.2.3 Using architecture €lements ...........cccveeeerreiriieeiiee e eeiee e eieeeevee e 46

A) Building lements ............cocueieiiieiiiieeiieeee e 46

B) Urban lements ...........ccviiiuiiiiiieeiieeciee ettt et 57

3.4.3 Architecture meaning as the advertisement ............cccccveeeeieeeiieenieeecie e 63
3.4.3.1 To INdicate lOCAtION. ......eeiuiiiiieiiiieieeiie ettt 63
3.4.3.2 TO INAICALE TIME ...e.veeieniiiieieeiesieee ettt st 69
3.4.3.3 TO INAICALE POWET ...ecuvvieerieeeiiieeciieeeieeeeteeeeereeeteeeereeesaaeeetaeesseeennseesnaeas 71
3.4.4 Architecture design as advertiSEmMeNt ............cccueeerveeriiieeniieeenieeeieeereeeenee s 76
3.4.4.1 Fagade deSIZN....cc.eeiiieiiiiieeiieiieeie ettt ettt 77

R IR R (1175 4 10 Q6 (o) 14 AP 81
3.4.5 Architects as advertising MOdels ........cceevvviiiriiieiiiieeie e 85
3.4.5.1 ENAOTSEMENL .....ovviiiiiiiiiiiiienieetesieee ettt sttt 86

v



3.4.5.2 Creativity SYMDOIS .....ocuiiiiiiiieiiicieee et 87

3.5 SUMMATY ..ttt et e ettt e e et e e e ettt eesennteeeeenseeeeennsaeeesensseeeesnnnneeens 88
Chapter 4 Survey Study Methodology ........cccueieiiiiriiiiiiiecieeeee e 89
4.1 ReSEArCh ODJECLIVES.....eeiuiiiiiieiieciie ettt ettt seeenbeesseesnne e 89
4.2 Research method.........oooiiiiiiiiii e 89
4.2.1 ReSEAICH DESIZN.....uiiiiiiiiieiiieiieiieeie ettt ettt ettt et seteebeessaesaseens 89
4.2.1.1 Sampling approachi...........cccoevieeiiiiiieniieeieee e 89
4.2.1.2 Participants and VOIUNEEETS .........cc.eeeeueierririiiieeiiee e eieeeeree e evee e 90

A) Architect PartiCIPANTS.........cccvierieiiieiieeie ettt et eee e et e et sneereens 90

B) Laypeople partiCiPants .........c.eecueeruierieeniienieeieeriieeteeieesere e esieeseneeseesaee e 90

4.2.2 Questionnaire DESIZN........cocuiiiiiiiiiieeeiie e eiee et eeree e sree e sveeesreeeaaeeens 90
4.2.2.1 POt STUAY .ottt 90
4.2.2.2 Questionnaire [anguage............cccveerueeriieriieniieeieeriee ettt et e e 91
4.2.2.3 QUEStIONNAITE VEISIONS ... .uviieeeiuiieeeeetireeeetreeeeeitreeeeeetreeeeeesrseeeesseeeeeaseeaeas 91
4.2.2.4 STIMULL . c..eiiiiiiiieeiiee ettt 91
4.2.2.5 QUEStiONNAITE SIIUCUIC ......veeeveeeerieeeireeeireeeieeeereeeereeeeareeeaeeeeereeesaseeennns 91

A) Familiarity with the term ‘Architisement’...........cccoeevveeeiieeniieecieeeieeen 93

B) ViSUAL SUIVEY ..eoiiiiiiiiiiecieeee ettt 93

C) ANALytiCal SUTVEY ....oovuiiiiieiieiiieeee ettt 95

D) Personal information..........c.ccecvieeiieeeiieeiiie et e 95

4.2.2.6 Format and distribution method...........ccccooiiiiiiiiiiiiineee 95
4.2.3 Data analysis MEthOd .........ccceeruiiiiiiiiieiiecie et 96
Chapter 5 Survey Study ReESUILS ........eeviuiiiiiiiiciiececeeee e e 97
5.1 INEOAUCTION ...ttt ettt sttt b et sbe et saeens 97
5.2 Personal Information of partiCipants............cccecveeeveeriienieeriienieeieesiee e ereesneeeens 98
5.2.1 Architect PartiCIPANTS ......ccecveeeeiieeiiieeiiieeeiee et e ereeereeesbeeeeaeesaeeeesseeeenseeennes 98
5.2.2 Laypeople PartiCIPantS..........cccueereerieerieeniieeiieiieseeeieesieesereeseesseesnseeseesneeenne 98
5.3 Architisement familiarity .........cccccoeeieriiiiiieiieiie e 99
5.3.1 Architects familiarity with Architisement ............ccccoecveerieeeiieesiieecee e 99
5.3.2 Laypeople familiarity with architisement ..............cccoecveerieriieenienieecieeeeeee. 101
5.3.3 Architects and laypeople answer COmpariSOn...........cceeeveerveereeeveenneenneennn 101
5.4 ANALYHICAL SUTVEY ...eeiviiiiiiieciie ettt ettt e e seae e saaeesnnee s 103
5.4.1 ATCRItECES ANSWELS ..c..vevieniiriieieeitesieete ettt sttt sttt et s ee e 103



