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! Brown, Morgan (2008), “Do’s and Don’ts of Online Video Advertising,” Advertising Age, July 15.
http://adage.com/article/web-video-report-howto

2 Dianyu Zang (2014),”The impact of two-sided messaging on brand attitude: An attribution theory approach”, Un
published Master of Thesis,[ lowa State University, Journalism and Mass Communication Dept.].

* Lee J and Lee M (2008) “Motivations of watching online video advertising: From a perspective of uses and
gratifications”. Paper presented at the 2008 conference of the American Academy of Advertising, San Mateo, CA,
27-30 March.
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' MAUREEN M. ATIENZA(2019),” SOCIAL MEDIA MARKETING(SMM): MEASURING ITS EFFECTS TO
RESORTS IN BATANGAS PROVINCE, PHILIPPINES”, IOER INTERNATIONAL MULTIDISCIPLINARY
RESEARCH JOURNAL, VOL. 1, NO. 1,pp56-66.
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! Nuha Hassan, Asmita Manish, Ishita Ashok, Twinkle Sanfeev(2018),” The Effect of Social Media Marketing in Small
Business Performance”, International Journal of Novel Research in Marketing Management and Economics,
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! Malin Fridolf & Alem Arnautovic, (2011): “Social Media Marketing — A case study of Saab Automobile
AB”, Un published Master Thesis,[ Sweden: University West, Department of Economics and Informatics]
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! Marcia W.DiStaso ,Tina McCorkindale , and Donald K.Wrigh (2011): “How public relations executives
perceive and measure the impact of Social media in their organizations”, Public Relations Review,
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> MICHAEL A. STELZNER(2011) “2011 social media marketing industry report: How marketers are using social

media to grow their businesses” Available at: http://www.socialmediaexaminer.com/social-media-marketing-
industry-report-2011/ last accessed on 21/9/2018
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