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Organization's Image on the Relationship between
Advertising Tactics and Effectiveness

"An Empirical Study on Charity Organizations Advertisements in Egypt "
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Abstract

Researcher name: Dina Osama Abd Elhaleem Mustafa

Title of the study: The Role of Involvement in Donation Decision and
Organization's Image on the Relationship between Advertising Tactics and
Effectiveness , "An Empirical Study on Charity Organizations Advertisements in

Egypt ".

This study aims to investigate the relationship between the advertising tactics and
the advertising effectiveness, considering the organization image and the
involvement in decision process. The study is applied on the charity organizations
advertisements in Egypt. This is an empirical study which is conducted on a non-
probabilistic sample with a size of 384 observations with response rate 79.7%. For
collecting data, the researcher used the questionnaire and e-questionnaire
techniques via the internet. The study hypotheses were tested by SPSS and AMOS
statistical programs.

The study revealed that there is a significant positive correlation between
advertising tactics and advertising effectiveness, as well as between advertising
tactics and involvement, and between advertising tactics and organization's image,
and therefore, the researcher recommends supporting the charity organizations and
their marketing campaigns to get more donations, due to their significant role in
developing the community.

Key words:.Advertising Tactics, Advertisement Effectiveness, Purchase Behavior,
Advertising, Creative Advertising Strategies, Advertising Appeals, Charity
Marketing, Involvement, organization image, Donation, Charity Organizations.
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