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Abstract 

This study aimed to determine the role of the organizational Ambidexterity of 

trade fairs in supporting the marketing capabilities of the exhibiting companies, 

from the point of view of the exhibiting companies. 

 The study was applied to clients of the Egyptian General Authority for 

Exhibitions and Conferences with a total of 168 exhibiting companies, The 

response rate was 83.3% with (140) correct forms. 

 The study concluded that there is a direct correlation between all dimensions 

of the variable (organizational Ambidexterity) and (marketing capabilities), in all 

dimensions, and their order in terms of the strength of the association was: 

dimension (the ability to price), dimension (the ability to introduce new 

products), dimension (the ability to promote), and finally dimension (the ability to 

manage distribution channels). 

 And that there is a significant effect of the dimensions of organizational 

Ambidexterity on marketing capabilities. It was found that the variable 

(organizational Ambidexterity) explains the change in (marketing capabilities) by 

(77%); Where it explains (26%) of the variance in the dimension (the ability to 

offer new products), and also explains (55%) of the variance in the dimension (the 

ability to pricing), and also explains (46%) of the variance in the dimension (the 

ability to promote), It also explains (57%) of the variance in dimension (the ability 

to manage distribution channels). 

 The study recommended Improving the level of organizational 

Ambidexterity of exhibition organizers, Increasing the level of exploration of 

exhibition organizers, Improving the levels of exploitation of all exhibition 

organizers and Improving the level of marketing capabilities of the exhibiting 

companies. 

Keywords: Organizational Ambidexterity, marketing capabilities, ability to 

introduce new products, ability to pricing, ability to promote, ability to manage 

distribution channels. 
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