NS NS NS NS NS N TN NS N N NS N N N N N N N N AN AN X

=X

it | o ek | S
@ ASUNET

et | i ekl | S
(o pSetel | (i ) G gl

@ ASUNET
HANAA ALY

oA DEAD DA ADEEADEDEAE AN EADE=

SN NN N NN NN NN AN N NN/

Y7
12

N AN AN A AN AN A AN AN NN NN EAEEANEENEAE N




BRSES CSED P EEo N EE0 N STON STON STON SEON SEON ST N STV SEONSEEN SEONSEONSEON SEON SEON SEON STV ST SE0 N

=X

it | o ek | S
@ ASUNET

et | i ekl | S
(o pSetel | (i ) G gl

“|

5
*

* &

Uy

df

| il gdugal

@ ASUNET
le

la

ds2
ol
.

(el
HANAA ALY
ceAEEAEEAEEAEEAEEAEEAEEATE AT AT A A AN

SN NN N NN NN NN AN N NN/

Y7
12

PR AR A A A A A A A A




BRSES CSED P EEo N EE0 N STON STON STON SEON SEON ST N STV SEONSEEN SEONSEONSEON SEON SEON SEON STV ST SE0 N

=X

il o ==
@ ASUNET

et | i ekl | S
(O el 1§ w3 G ol

Al

b

*

b ey

2al) Gal j3Y) sla Jadad

* ® o0

Al Bala) o aglial) Allly

s

19 ol § bl d| ot el
(o=t

»

@ ASUNET
N]
Loy daa

(ol
it

b ogd cane 28 daasal) (ol 31 oda o
HANAA ALY

»

)
A g
i
okl e
—

<

oA DEAD DA ADEEADEDEAE AN EADE=

SN NN N NN NN NN AN N NN/

Yo
12

N AN AN A AN AN A AN AN NN NN EAEEANEENEAE N




PR RN S SN P

AIN SHAMS UNIVERSITY

Faculty of Arts,
Department of Communication
and Media Sciences

Women’s Portrayal in Egyptian TV
Channels Advertisements and its Impact on
Female University Students Self-Perception

A Thesis Submitted for the Fulfilment of the Requirements for the
PhD Degree

Prepared by
Sherin Moody Hakim Wassif

Under the Supervision of

Prof. Dr. Dina Farouk Abou Zeid
Professor at the Department of Communication and Media

Sciences, Faculty of Arts, Ain Shams University

Dr. Menna AbdelHamid

Lecturer at the Department of Communication and Media

Sciences, Faculty of Arts, Ain Shams University

2021-1442 Hijri



PR RN S SN P

AIN SHAMS UNIVERSITY

Faculty of Arts,
Department of Communication
and Media Sciences

Women’s Portrayal in Egyptian TV
Channels Advertisements and its Impact on
Female University Students Self-Perception

A Thesis Submitted for the Fulfilment of the Requirements for the
PhD Degree

Prepared by
Sherin Moody Hakim Wassif

Under the Supervision of

Prof. Dr. Dina Farouk Abou Zeid
Professor at the Department of Communication and Media

Sciences, Faculty of Arts, Ain Shams University

Dr. Menna AbdelHamid

Lecturer at the Department of Communication and Media

Sciences, Faculty of Arts, Ain Shams University

2021-1442 Hijri



<Ay Al
adeYl s Juai) agle aud

abj.'\SJZ\JLuJ

iual g aSa (5354 (i lldal) o)
Al ) ¢ i

daalal) cildlal G By gua Ao lgailSad] 5 Lupnaall Auigupalil) cilgidl) cilidle) B Slall 590

o)y gasal) Z\@JJ
AJﬁUA\je&ﬁ$th
Loy — Adpaad) aglell 595s] daala —ade¥) LS dnee 5 diud ogd Al o )
— QY A - eyl g JuaiY) asle awds N M uj sl 390 Liga Lo ey
e - ouadi (pe daala
Ladlie — eyl 5 Jhaiyl asle andy solue il jes teaf dasl dasa (pd 3 tadd)
2021/01/31 Gl )
Al & pal Lladl el all
2021/ /
Y s
2021/ /
Aaalall ulaa 438 5 LY Gudas 4380 e

2021/ / 2021/ /



Acknowledgement

First and foremost, thank you God, Almighty, for your showers of
blessings throughout my life. Thank you, God, for your strength, wisdom,
knowledge and support in helping me surpass all the encountered trials and

for giving me the will power to pursue this research and make it happen.

I would like to dedicate this thesis to my precious daughter and outstanding

parents whom I would not have been able to accomplish this without them.

A special thanks goes out to my mother, Soheir Daniel and father, Moody
Hakim whom have been my support system through thick and thin. I do not
know where I would have been without you. Thank you to my outstanding
mother for being my rock through it all, without your persistence and moral
support, I wouldn’t have been where I am today. Thank you to my fighter
of a father who has always taught me to never give up and chase my
dreams till my very last breath. Without both of your presence, my thesis

would not have been possible.

Thank you my daughter, Miriam Ibrahim, for keeping up with my
triumphant journey through writing this thesis. You have been my source
of motivation and inspiration through it all and thank you for pulling up an
all-nighter with me through these past couple of years. You have always

been my support system through every journey I encountered.

This thesis is also dedicated in memory of my loving grandfather, Agban
Daniel who was a great believer in the power of women’s education. I am

sure you would have been very proud of me.



I would like to express my deep and sincere gratitude to my supervisors
Professor Dr. Dina Farouk Abou Zeid and Dr. Menna AbdelHamid.
Professor Dr. Dina Farouk Abou Zeid, your continuous meticulous
feedback, patience and motivation was outstanding. You showered me with
passion and knowledge. It was my ultimate honor to be supervised by such
an impeccable Professor. Dr. Menna AbdelHamid, your guidance was
much appreciated throughout this journey. Thank you for believing in me
and my research topic and thank you for always giving me sound advice. A
special thanks goes to the esteemed panel, Professor. Dr. Amany Fahmy for
her continuous support during my entire PhD process and Dr. Shereen

Omer for her encouragement.

In addition, I would like to take this opportunity to thank Eng. Magdy
Nassif for his patience and support throughout the entire research process.
As for Eng. Madonna Nabil, my sister and best friend, you were the one
that continuously calmed me down during hardships and encouraged me at
all times. Last but not least, a special thanks to Assam Salman for helping
me stay motivated and encouraged every step of the way. As well as Nehal
El Gendi and Hanan El-Laithy for their continuous support throughout this

thesis.



TABLE OF CONTENTS

LIST OF TABLES. ... ..ottt vii
LIST OF FIGURES ...ttt 1X
LIST OF APPENDICES.......cootiiiiiiieteeeee ettt X
INTRODUCTION ...ttt et 1
CHAPTER 1
METHODOLOGY .uucccuiiriiisnicsnisssecssnnsssncsssssssesssssssssssssssssessssssssossssssssesss 6
INErOAUCHION. ..ottt 7
Statement of the Research Problem............cccociiiiiiiiniiiiie 8
The Significance of the Study.........coocviiieiiiii e 10
The Purpose of the Study........ccocviiiiiiiiiii e 11
Content Analysis Research Questions & Hypothesis........ccocceeevieeenieennee. 12
(1) Research QUEStIONS .........ceeieeeeiiiiieeeeciiieee e e e 12
(2) HYPOtheSIS. ...ueeieeiiiieeeiiie ettt e 13
Survey Research Questions & Hypothesis .........coccccevvviiiiieiiiiiienieeeee, 13
(1) Research QUEStIONS .........ceeiieeeiiiiiieeecciiieee e e e 13
(2) HYPOthESIS. ...eeeeeeiiiieeiiie ettt e 14
Research Methods..........ooiiiiiiiiiiii e 15
(1) Content ANALYSIS.....cceeeeiiieeiiiieeeiiiee et e e e e e e e e 15
Background on Content Analysis Concerning Portrayal of Genders ......... 17
The Content Analysis PrOCESS ........ccccvieiriiiiiiiiiiieeeiiee et 18
UNIts OF ANALYSIS ..vviieeiiiieeeiiiee ettt e e e e e e e 19
SamPlIng Plan.........cccooviviiiiiiie e 19
Coding Variables-Designing the Codebook ............ccceveviiiiiniiiienienne, 20
Female Portrayal ........cccooooiiiiiiiiiiieeeeeeeee e 22
Advertising CharacCteriStiCS......ouvriiiriieeeriiieeeieee e 23
Beauty CharacteriStiCs .....couueeirriiieeriiieeeiieeeeieee e reree e eeeee e 23
Language .. ....oooeiiiiiiiiee e 24
{07074 11 ¥R 24



(2) TRE SUIVEY ...ueeiieeeiiie ettt ettt e et e e et e e s tre e e et e e esnaaeeeenseeeeenens 25

The Sample and Sample S1Ze€ ........cccouvveeiiiiiiiiiiiie e, 26
The Sample’s Characteristics and Demographics ...........ccccceeeeveeenneeennnee. 27
PIlot StUAY ..eeeeieceeeee e 29
Questionnaire Design and MEasUIes ...........cceeevvireriiieeeniiieeeiee e 30
Section 1: Screening QUESLIONS .........cccuveeeeriiireriiieeeriiee e 30
Section 2: Portrayal of Females in Egyptian TV Advertisements...... 30

Section 3: The Sociocultural Attitudes Towards Appearance

Questionnaire 3 (SATAQ-3)....ooiiiiiiiiiiiiais 31
Section 4: Body Appreciation Scale-2 (BAS-2)....ccooviviviiiiiinienns 32
Section 6: Contour Drawing Rating Scale...........ccccooviviiiniiiiininnnn. 33
Section 7: Stimuli IMages.........coooveeiieiiiiiiiie e 34
Section 8: DemoOgraphiCs.........ccoevuiiiiriiiiiieiiiie et 34
ValIAILY «ooeieiiieie ettt 35
Construct Validity........oooeciiieiiiiiiiieeeee e 36
Face Validity....coovvviieiiieee e 37
Content Validity ......ccceeeeeiiieiiiiie e 38
REHADILIEY ..ovvieniieeiieeiee et 40
Test-Retest Reliability ........cooveviiiiiiiiiiiiieeeeee e, 40
Data Collection and ANalysis ........cooeevieeiriiiieiiiiieeeriee e 41
Research Variables ..........oooiiiiiiiiiiiiiic e 42
CONCIUSION ...ttt ettt e 43
CHAPTER 2
STEREOTYPING OF WOMEN IN TELEVISION
ADVERTISEMENTS .ccuiiniiiniiiniinsnicsensssicsessssicssessssnessesssssessssssssesssssase 44
INErOdUCHION. ..ot 45
Traditional Portrayal of Women in Television Advertisements................. 47
Sexual Portrayal of Women in Television Advertisements........................ 60
CONCIUSION ...ttt ettt e 76

i



CHAPTER 3
EFFECTS OF TELEVISION ADVERTISEMENTS ON FEMALES

SELF-PERCEPTION......ccoiniiniiiniissrnssnecssnnsssncssnssssesssesssssessesssssessassassesss 78
INErOdUCHION. ..ottt 79
Media Effect on Young Females Self-Esteem and Body Image ................ 81

Television Advertisements Impact on Young Females Self-Esteem and

Body IMAage......coeiiiiieeiee e e 90
CONCIUSTION ...ttt ettt e e et e e e eeeenaneeeennneeeens 102
CHAPTER 4

EFFECTS OF TELEVISION ADVERTISEMENTS ON CONSUMER
BUYING BEHAVIOR OF WOMEN......ccccvciesrueisssercssanssssanssssssssassssnns 103
INErOAUCTION. ....eiiiiiiiieciee ettt et e e s eeaeeeen 104
Television Advertisements and Cosmetic Consumption............c.c.uu.ee.... 108

Television Advertisements and Fast-Moving Consumer Goods (FMCG)113

Attractive and Objectified Models in Television Advertisements and its

Effect on ConsSumption .........ccocueeeiieeiiiiiniieiieeeieeee e 115
Television Advertisements, Materialism and Obsessive Buying ............. 121
CONCIUSION ...ttt 128
CHAPTER 5
THEORETICAL PART .....uuiiiiiiinnuiisnncsneessnicssessssncsssesssesssssssssssssene 129
FeminiSt Theory ...........c.coooiiiiiiiiiiee e 130
INtrOAUCTION oot 131
The Different Waves of Feminism ..........ccccoeeceeveviiieeinciieciieee e, 132
Females Oppression, Subordination and Exploitation...................... 134
The Role of the Feminist Theory in Media and Advertisements...... 136
CONCIUSION. ...ttt e 139
Objectification Theory ...........cccooooiiiiiiiii e, 140
INtrOAUCTION .o.oveiiiiiiiiiiiee e 141
Self-Objectification in WOmMeN..........ccccueveeriiiieeniiiieeniieeeiiee e, 142
Media Effect on Self-Objectification...........ccoeecvveeeviiieiiniiieeeieeens 146



The Internalization of Sexual Objectification...........cccceceveeevuveennnnee. 149

CONCIUSION. L.ttt e 151
Gender Schema TReory.........cccoooiiiiiiiiiii e, 152
INErOAUCTION oot 153
The Theory and its OTIZIN......cccvviieiiiiieiiiie e 154
Bem’s Gender Polarization...........ccoecveeeieiiiieiiiiie e 157
Gender-Schema in Children ..........occcvveiiiiiiiiiiie e 157
Bem’s Sex-Role INVeNtory ........cccceevviiiieiiiiiiiiie e 160
CONCIUSION. L.ttt 163
Self-Perception Theory..........ccooooiiiiiiiiiiiii e, 164
INErOAUCTION oot 165
The TREOTY ..eeeeeiie e e e 166
Self-Perception Theory in Advertisements and Consumer Behaviorl71
CONCIUSION. L.ttt e 173
CHAPTER 6
PORTRAYAL OF FEMALES IN EGYPTIAN TELEVISION
ADVERTISEMENTS (Content Analysis Results) ......ccccceeeuneerecencnnnns 174
INErOAUCTION. ....eiiiiiiiiecee e e ree e s e eas 175
Females Representation in Egyptian Television Advertisements............. 182

Females Body and Appearance Portrayal in Egyptian Television

AAVETTISEIMENTS .....eeeiiiieiiiieeiiie ettt sttt 195
The Language Used in Egyptian Television Advertisements................... 204
CONCIUSION ...ttt e 207
CHAPTER 7

FEMALE UNIVERSITY STUDENTS (Survey Results).......cccceeueeeee. 209
INtrOdUCHION. ...coiiiiiiiiiie e 211

Female University Students Perceptions About the Portrayal of Women in

Egyptian TV AdVertisSEments ...........cccceeeeiiereriiiieeniiieeeriiee e e eieee e 214

Y



Female University Students Perceptions About the Body & Appearance of
Females in Egyptian TV Advertisements .........ccccceevveeinieiniiennieenneeene 218
Female University Students Body Image and Self-Esteem...................... 226

Perceptions and Effects on Female University Students

After VIewing IMages.......cccoviiiiiriiieiiiiee e eitee e eiree e 237
CONCIUSTION ...ttt ettt e et e e et e e e e eteeeeenebeeeennaeeeens 247
CHAPTER 8

HYPOTHESIS TESTING FOR CONTENT ANALYSIS & SURVEY248
Correlations Between the Main Characters and the Body and Appearance

Portrayal of Females (Content Analysis Hypothesis)..........cccoccveeevnnnenns 249
INtrOAUCTION .o 250
Correlations between the Main Characters in Egyptian TV
Advertisements and the Body and Appearance of Females Portrayed
N These AdVertiSEmMENts. .........coevuueeriieiiieeniieenieeeeeeee e 251
Correlations Between the Main Characters in Egyptian TV
Advertisements and the Language and Body Language Used
Portraying Females in These Advertisements ............ccoecveervveenneenn. 259
CONCIUSION ...ttt 266

Correlations Between Respondents Perceptions and the Effect on their

Body Image, Self-Esteem and Actions (Survey Hypothesis)................... 268
INErOAUCTION ..oeeiiiiiie it 270
Sociocultural Attitudes Towards Appearance (Television
Advertisements Influence) and its Effect on Female University
STUAENLS ...ttt 271
Perceptions Towards the Portrayal of Females Bodies/Appearance in
Television Advertisements and its Effect on Female University
STUAENLS ...t 281
Body Image, Self Esteem and Behavioral Differences between Female
Students in Different Universities ..........ccocceeevieeinieeniiienieennieenee. 288

COMNCIUSTON .. et e e e e e e e e e e e e eeeeeeaeeeanaaaes 292



CHAPTER 9

DISCUSSION, CONCLUSION AND RECOMMENDATIONS........ 295
DISCUSSION ...ttt sttt ettt 296
Generic Discussion About the Results ..........ccccooceiiiiiiniiiiniiiiiee 297
CONTENT ANALYSIS ..ottt 298
INtrOdUCTION ...t 298
Portrayal of Females in Egyptian Television Advertisements ..... 299

Body and Appearance Portrayals of Females in Egyptian Television
AdVEItISEIMENLS ....eeiiiiiieeeiiie ettt e e e e e e e 300

Body Language and Language Portrayal of Females in Egyptian

Television AAVETtISEIMENTS .....eeeneeeeeeeeeeee e e e eeeeeeeeeeeaeeeenns 303
CONCIUSTON ..ot e e e e e e e e e e e eaeeeeaeeeanas 306
S U R V B Y o e e ettt et e e e e ee e e e ee e e eaaas 307
TNEEOAUCTION <o e e e e ee e e e eaaas 307

Respondents Perception about the Portrayal of Females in Egyptian
Television AdVErtiSEMENts ...........eeevueeerrieeenieernieeniieeiee e 308
Respondents Perception about their Body Image and Self-Esteem308
Television Advertisements Effects on Body Image Disturbance and
SEIf-ESTEEM . ...ceiiiiiiiiiiiiiieeet et 309
Respondents Perceptions about Body and Appearance Portrayal of
Females and its Effect on Their Body Image and Self-Esteem....310
Respondents Perceptions and its Effect on Their Actions............ 312

CONCIUSTON ..ttt e e e e e e e eeeeeaeeeeaaaeeanas 314

The Relationship Between the Content Analysis and Survey Results315
INtrOdUCTION .. 316

Portrayal of Females in Egyptian Television Advertisements and
Respondents Perception............ccoeecvvieiiiieiiiiiieeeeeciieeee e 316
Body and Appearance Portrayal of Females in Egyptian Television
Advertisements and Respondents Perceptions ............ccccccuuneeee.. 316

CONCIUSTON ..ot e e e e e e e aaeeeaee e e e eeanas 317

vi



CONCIUSTION 1.t e et e e e e e e e eee e e e e e eaeeeeeaeeeneeaaaaees 318
RECOMMENAAIONS. ... e e e e e e e e e eeeeeeaeeeaneeees 323

Recommendations for Advertising Agencies, Marketing Companies and

Governmental Entities ........cc.ooeiiieiiiiiiiiiiicieeeeeeeee e 324
Recommendations for Future Studi€sS......oovveeeveeneeeeeeeeeeeeeee e, 326
ReESEArcCh LIMItAtIONS ...uneeeeeeeiee et e e eee e ee e e eeeeeaeeees 328
REF E R EIN CES oot e e e eee e e e e e e e e 330
AP PEN DICES .o et e et e e e eee e e s e e e 377
LIST OF TABLES
TABLE 1: SOURCES FOR CONTENT ANALYSIS VARIABLES ....uttettueeeeteeeeeeeeeeeeeeeeeeeeeennnns 21
TABLE 2: AGE DISTRIBUTION OF FEMALE UNIVERSITY STUDENTS...ceuueeeetteeeeeeeeeeeeennnns 27
TABLE 3: MONTHLY HOUSEHOLD INCOME OF FEMALE UNIVERSITY STUDENTS ............. 28
TABLE 4: PERSONAL MONTHLY EXPENDITURE OF FEMALE UNIVERSITY STUDENTS....... 29
TABLE 5: SUPPORTING CHARACTERS IN EGYPTIAN TV ADVERTISEMENTS ....ccvuueeenenn... 178
TABLE 6: FEMALE ROLES IN EGYPTIAN TV ADVERTISEMENTS ...ueeeeueeeeeeeeeeeeeeeeeeeennnns 182
TABLE 7: FEMALES RITUALIZATION OF SUBORDINATION (BODY LANGUAGE) IN EGYPTIAN
TV ADVERTISEMENTS.....cttttttuuieeeeeeeettttueeeeseeeeeremnmeeesesseseemrannaeesesesssssmnnns 188
TABLE 8: PRODUCT/SERVICE TYPE IN EGYPTIAN TV ADVERTISEMENTS ..ccevvvvueeeeeeeenans 193
TABLE 9: THE LOCATION SETTING OF EGYPTIAN TV ADVERTISEMENTS ...ueevveueeeeennn.. 194
TABLE 10: CLOTHING WORN BY FEMALES IN EGYPTIAN TV ADVERTISEMENTS........... 195
TABLE 11: DIFFERENT HAIR COLORS OF FEMALES IN EGYPTIAN TV ADVERTISEMENTS
.............................................................................................................................. 203
TABLE 12: FEMALE UNIVERSITY STUDENTS MOST WATCHED EGYPTIAN TV CHANNELS
.............................................................................................................................. 213

TABLE 13: FEMALE UNIVERSITY STUDENTS PERCEPTION ABOUT FEMALE ROLES
PORTRAYED IN EGYPTIAN TV ADVERTISEMENTS......ctutttiiiieeeeeeeeeeeeeeerereeerereeenennens 215

TABLE 14: FEMALE UNIVERSITY STUDENTS PERCEPTION ABOUT THE REALISTIC
PORTRAYAL OF THE BODY/APPEARANCE OF FEMALES IN EGYPTIAN TV

ADVERTISEMENTS ....uvvviiiiiieiieiitineeeeeeeeeeeeeitrreeeeeseeeeesesrsseeeseeeessssissssseseseesemssssnseees 218
TABLE 15: FEMALE UNIVERSITY STUDENTS PERCEPTIONS CONCERNING FEMALES IMAGE
PRESENTED IN EGYPTIAN TV ADVERTISEMENTS.....cccuutttiiiteieeeeeeeeeeeeerereeereresenennnns 222
TABLE 16: THE SOCIOCULTURAL ATTITUDES TOWARDS APPEARANCE IN FEMALE
UNIVERSITY STUDENTS .....cetiitittrteieeeeeeeieiitrreeeeeeeeeeesitrrreeeseeeessssinssssessssesenssnssnseees 226
TABLE 17: FEMALE UNIVERSITY STUDENTS BODY APPRECIATION ........ccoeovvvvvenennnnnn.. 229
TABLE 18: FEMALE UNIVERSITY STUDENTS SELF-ESTEEM ......cccoovviiiiiiiiiiiiiiiiiiiiiee 234
TABLE 19: FEMALE UNIVERSITY STUDENTS PERCEPTION ABOUT THE CURRENT
REPRESENTATION ....cetiiiieiieiitteeeeeeeeeeeieittrreeeeeeeeeeeearseeeseeeeeensinsrrseseseeeessssssrrsessesees 237
TABLE 20: PERCEPTIONS AND EFFECTS ON FEMALE UNIVERSITY STUDENTS AFTER
VIEWING IMAGES OF FEMALE MODELS .....cuvvviiiiiieiiiiiiineeeeeeeeeeeecirreeeeeeeeeeennnnneeens 239

vii



