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Abstract

The aim of the research: to know the role of adolescents' influence
tactics as a mediating variable in the relationship between family
communication patterns and purchasing decision in its two stages
(initiation and search for information) for two different products, one
of which is a product for adolescents and the other is for the family as
awhole.

Approach of the research: The research relied on the descriptive
approach that is based on following structured steps to reach
objective results.

Methodology of the research: The survey forms were distributed to
a sample consisting of (528) individual adolescents between the ages
of 13 to 18 years, after conducting an exploratory study on a sample
consisting of (30) individuals to define the research problem
accurately.

Results of the research: The research found that there is an indirect,
statistically significant impact of adolescents' influence tactics on the
relationship between family communication patterns and purchasing
decision.

Recommendations: The researcher recommends targeting the
adolescents category more effectively, advertisers should convince at
least one member in the family, which means convincing the whole
family as the alliance tactic is one of the most effective tactics used
by adolescents, and should also create appropriate advertising
messages for adolescents in which scenarios for interaction between
parents and adolescents are identified.

Key words: Family communication, family communication patterns,
social communication pattern, conceptual communication pattern,
adolescents, influence, emotional tactics, rational tactics, purchasing
decision, purchasing decision stages.
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