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A Proposed Framework For The Impact Of Privacy &
Customer perceived Experiential value As Mediating
Variables In The Relationship Between The Use Of
Augmented Reality Technology And Customer Preference
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Abstract:

Study objectives: This study aimed to identify the effect of privacy and
customer’s perceived experiential value (cognitive value, utilitarian value,
hedonic value, and social value) as mediating variables in the relationship
between the use of augmented reality technology and customer’s preference, to
do that we {tested the relationship between the use of augmented reality
technology and customer’s preference, and determined the relationship between
the use of augmented reality technology and both (privacy and customer’s
perceived experiential value) as Mediating variables, and examined the
relationship between both (customer’s perceived experiential value and privacy)
as mediating variables and customer’s preference)}, and also measured the extent
to which There is a statistically significant difference in both the use of
augmented reality and customer’s preference based on the demographic
characteristics.

Study methodology and sample: study relied on the descriptive approach, and
survey forms were distributed to a sample of 384 customers of mobile phone
Users in Egypt, number of valid forms for analysis were 359, with a rate of 93.4%
after excluding invalid forms.

Results: There is a statistically significant relationship between the use of
augmented reality and customer’s preference, and there is also a statistically
significant relationship between the use of augmented reality and both (privacy,
cognitive value, utilitarian value, and hedonic value) as mediating variables,
while there is no statistically significant relationship between the use of
Augmented reality and perceived social value, also, there is a statistically
significant relationship between both (privacy, cognitive value, utilitarian value,
and hedonic value) as mediating variables and customer’s preference, while
there was no statistically significant relationship between perceived social value
as a mediating variable and customer’s preference, Thus, (privacy, cognitive
value, utilitarian value, hedonic value) mediate the relationship between the use
of augmented reality and customer’s preference, while social value does not
mediate the relationship between the use of augmented reality and customer’s
preference, For the demographic characteristics, it was found that there was a
statistically significant difference in both the use of augmented reality and
customer’s preference based on age and income level, while there was no
statistically significant difference based on gender and level of education.

Keywords: Augmented reality, customer preference, cognitive value, utilitarian
value, Hedonic value, social value, experiential value, reality, virtual reality,
Privacy, perceived value, demographics, mixed display, income, gender,
education level, age.
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