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Abstract

Researcher: Dina Ibrahim Mohamed Nassar

Thesis Title: Factors Affecting Users’ Electronic Wallet Intention:
An Empirical Study.

Degree: Master of Philosophy in Business Administration.

The aim of the research: The main objective of this study
is to identify the impact of each of the personal factors (personal
innovation and self-efficacy), technological factors related to the
characteristics of the e-wallet (ease of use, quality, mobility), social
factors (social influence), and psychological factors, which are
(Perceived usefulness, compatibility, trust) on the continuous
intention to use electronic wallets as an electronic payment method
in Cairo, Egypt, and the impact of age (demographic factor) as a
moderator.

Research approach: The research relied on the descriptive
approach that is based on following structured steps to reach
objective results.

Research methodology: An intercept sample was drawn
from people in banks as well as those in the branches of
telecommunications companies and using the electronic wallets
was a condition for individuals to enter the sample. The
questionnaire was used as a measurement tool and the number of
valid responses for statistical analysis was 323. The Partial Least
Squares Structural Equation Modeling (PLS-SEM) was used to
assess the reliability and validity of the measurement models as
well as to test the study hypotheses.

Results of the research: The research found that there is a
positive, significant effect of the personal, technological and
psychological factors on the continuous intention to use electronic
wallets, but there was no effect of social factors on the continuous
intention to use electronic wallets. The impact of personal,
technological and psychological factors on the continuous intention
to use e-wallets differ according to the age level, while social
factors have no effect on the continuous intention according to the
age level of e-wallets users.



Recommendations: The researcher recommends marketers and
agencies responsible for issuing electronic wallets in Egypt to take
into consideration the factors that affect the continuous intention to
use these wallets as a method of electronic payment, and thus work
to attract new customers and keep existing customers, as well as
marketers should be aware of the different impact of factors on the
users of e-wallets according to different demographic factors.

Key words: Personal factors, personal innovation, self-efficacy,
social influence, technological factors, ease of use, quality,
mobility,  psychological  factors,  perceived  usefulness,
compatibility, trust, demographic factors, age, continuous intention
to use, e-wallets.
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